
The Easiest Way for the LatAm Tourist to Book Vacation Activities
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NOT TRUSTWORTHY
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Planning and booking vacation activities for Latin American tourists is distressing and risky:
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WASTED TIME
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TRUST
LOCALIZED

SIMPLE 
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$2,000,000+ 
GROSS REVENUES

Lifetime 
Customer 

Value

Customer 
Acquisiton Cost

$7500 $32

2015 TRACTION

Repeat 
Customer 

Spend

$550
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Source: PhoCusWright Inc.

LATAM TRAVEL
ACTIVITIES MARKET

USA
10%

Argentina
60%

Colombia
60%

Brazil
35%

Mexico
30%

ANNUAL ONLINE TRAVEL GROWTH & SIZE

$10 
BILLION
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TEAM

DALLAS 
CTO / 

CO-FOUNDER

GINA 
CHIEF CREATIVE / 

CO-FOUNDER

OLIVER 
CEO /

CO-FOUNDER
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